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MANAGERIAL ECONOMICS

Max. Marks: 100
Time: 3 Hours

Paper IV MC-1.4

Note: There will be three sections of the question paper. In section A there will be 10 short answer questions of 2
marks each. All questions of this section are compulsory. Section B will comprise of 10 questions of 5 marks each
out of which candidate are required to attempt any seven questions. Sections C will having 5 questions of 15 marks
each out which candidates are required to attempt any three questions. The examiner will set the questions in all the
sections by covering the entire syllabus of the concerned subject.

COURSE INPUTS

Unit 1: Nature and Scope of Managerial Economics: Objectives of a firm; Economic theory and
managerial theory; Managerial economists role and responsibilities; Fundamental economic concepts-
incremental principle, opportunity cost principle, discounting principle, equi-marginal principle.

Unit 2: Demand Analysis: Individual and market demand functions, Law of demand , determinants of
demand, Elasticity of demand: its meaning and importance, elasticity, income elasticity and cross elastic-
ity; Using elasticity in managerial decision. Theory of consumer choice , cardinal utility approach, indif-
ference approach, revealed preference and theory of consumer choice under risk; Demand
estimation for major consumer durable and non-durable products; Demand forecasting techniques.

Unit 3: Production Theory: Production function, production with one and two variable inputs, Stages
of production, Economic value analysis short and long run cost functions their nature, shape and inter-
relationship, Law of variable proportions; Law of returns of scale.

Unit 4: Price Determination Under Different Market Conditions: Characteristics of different
market structures, Price determination and firms equilibrium in short run and long run under perfect
competition, monopolistic competition, oligopoly and monopoly.

Pricing Practices: Methods of price determination in practice, pricing of multiple products, price
discrimination; International price discrimination and dumping, transfers pricing

Unit 5: Business Cycle: Nature and phases of a business cycle, Theories of business cycles, psycho-
logical profit, monetary innovation, Cobweb, Samuelson and Hicks theories

Inflation: Definition, characteristics and types; Inflation in terms of demand-pull and cost push factors,
effects of inflation.
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=g — 1
YD RfUA B uSfa va 8=

(Nature and Scope of Managerial Economics)

yeRIPN RMEA ) uafa va a5
(Nature and Scope of Managerial Economics)

YPI FAM T 9 fawg g Rorad anfefer faveivor & gl &1 gaiv ys=uasa fAofal den vmat
e | favar S 21 319 I8 Ue ArdeiRe SuAfRan &1 favg 21 yers sefeme @ Suaifiarn, den
TSI RfeIe Bl YT TA1 IR BT U A A Ugel THET 37, G IRH1 FH1 =1 3= ifard
gl

1. Ui efere &1 aref

(Meaning of Managerial Economics)

AR ] § YS-ad 1A &1 fAUR: 31f9R= (Economics) @1 Ye-aaid fAoial § Sua T A 1 (The

use of economics by the business manager for managerial uses is called managerial economics)

2. TS efare @) afRumE

(Definition of Managerial Economics)

fafa=r sefenfReal A gareaila srefemva &l SIev-3rerT @71 | uRfT fbar § s9& g1 & 8 A=yl

IRYNY 39 UBR 2|

1. oY, ToTg, T A YA 3P B uRwifia wRal gY forn &, "weruaiy sefumed v o
H TR @9 aren sifene ¥ 1 I i 3 s faftre wmar @ @ v Rigra qen uaraaia
FaER $ dra DI 9l B Ag—aUT BT P BRI & | T8 TRAA B WD, a3 b A
Td YT I Jhfeud aerRl @t oI A N® faveivor & IuFHvi & TART B 3% Fea el
gl

(Managerial Economics is economics applied in decision-making. It is specail branch of economics
bridging the gap between abstract theory and managerial practice. Its stress is on the use of the tools of
economic analysis in clarifying problems, in organising and evaluating information, and in comparing
alternative courses of action.

2. St S (Joel Dean) & IJUR, "Ha-Hid 3RIEA Bl 90 Ig a0 § fob 3fdfes faweraor &1 Suam
rearide Hifaal @ Ruiko 4 39 8 gea 21”

("The purpose of Managerial Economics is to show how economics analysis can be used in formulating
business policies."

3. PR T JRITH (M. Nair & Meriam) & IJAR, "=a@aids qRRf@ & favawo gq snfefe
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dfagl &1 ST & garuaa sefvre | [Afga 217

("Business Economics consists of the use of economic modes of thought to analyse business situations.)

4. AREE U, TRN B IFAR "HaHDHII IR H Ife & IH 9N BT [H1a 2 § oy v &1
Rigr< e €1 9 S Igur H fAvfa oF § wai« Tes 8@ wea 217

("It includes that portion of economics known as the theory of the firm, a body of theory which can be
of considerable assistance to the business man in his decision-making")

IuPad URTIIST BT AT B B d1€ g Pel ofl Aol ¢ [ Taata e nfefes s @t 98
& o anffes faveyor & Rigrl &1 araaRs gewy @t i Rufzor 4 v w39 39 e 5 s
g1 g8 fasm sefemre qen vy @ W R Red 7 SR IR e Yae & Hel Ag— T $I B DAl
&l

3. TS Rfare &1 &

(Scope of Managerial Economics)

YIS AT & &7 A AMAUR 39D =<1 eI fbU oF a1l Al Q2 398 ya=asig e o1
TR I 9D WA RyifRa ik @ varuaia fsre & &3 &1 ieggq A=ferfaa <9 v 4 far o
HAhdl 2|

A) vEREN R @t fawg wrsh

(Subject matter of Managerial Economics)
B) vaw@g spfwme @ wafa

(Nature of Managerial Economics)
C) vweueN nfar @ Hamd

(Limitations of Managerial Economics)

(A) vaag srferer &) Ry arsh

(Subject Matter of Managerial Economics)

gerara Srefeea ot fawa ARl aga fava 9 § Wife s 9 9 e RigT, sy, Aisew aen
fafSt affafera &kl §1 o =aawRis wal & gawuei 31 [vias don wid e | 9es ekl €1 18
HWWW(OperationResearch)Eﬁﬁﬁﬂﬁfﬁﬁﬂﬁﬁsﬂﬂ%ﬁwaﬁﬁﬂﬁamﬁﬁﬁl
A= e fageiyor 9 A= fawa arsh s9e ot &= ¥ 3l &

1. Sareq ffaeE Qil 9§94 (Production Planning and Management)— e B fhdl faviy
Sdred R § ol Bl 2, 36 S Sied Ao Td gae BT Bl & 1 BH Bl 319 ATeEl e
SN IR B WM arelt aXgeil B LaH # TR e Avf v B9 € 1 31U B | A
I, fae it 7 4, P A =g P SUEA H AR ORI BH FAdq AR W 3ifead I 9T
B TP | YI-D] Pl IS BRI ol fh MEM-UTM & IRRE Hifdd FTwr o) A= $ i g,
Gal ?Tﬂﬁl?—l S BT AT | Y@y 3efemet § S Uit (Production Function) &1 faR &
Jregg foban ST 21

2. @R fa¥eiNor (Cost Analysis)— @R fdgeivor Yawerdi &1 Th A5aqul &1 8l § 39 F=iid
BH B Y B AfABTH P & foIw ARl @) A BRAT 941 RI=01 BT Il 81 AR 31D
THR HI el & o) G o, ReR ara snfe (Marginal cost, Variable cost, Fixed cost,
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respectively etc) 39 faf¥=1 aIFTAl @1 HH HX® T FAF AT HHET ST FhaT B

3. Wi favwwr @ gafgwe (Demand Analysis and Forecasting)— #i71 fawawor vd gafgam
gt fofa den widt e | e 81 & | A favevur ga qafgas & it §9 9 @1
e fan aren 2 6 % @ avg faviy @) R W adEE | siaad fat qr g 3 |
1 gl | gwfaa S 3,99R 3§ avg @ DH—BF A WHEY Sude § 921 awq fav 3
A1t AT fa B | wH @ AT faveryor va qaiga sl ol w8 2R ) i sifdie @ e
g a1 Aol e 3R ) 71 SRt 21

4. Jeafuivor @it i gd =a@R (Pricing Policies and Practices)— o B & forg 3mm g
g1 o Yea &1 RuRvl yaata e &1 ta Agayul favg &1 w1 & awea e RuiRo
T Aol @R AR el 31 39 s=ia SRl & fafi= uredi | o i den sasrRi @t
g faan T 7

5. fasra uicaE ©a IgE-3a (Sales Promotion and Strategy)— U® WG Ua=ad (Business
manager) &1 faha—ag a1 & U3 W waT< s <1 B 21 O arnd fasha g R AR
Fh 21 fasra g v ) & Qs ot v AR wcht @1 s dieares @R fa @ s,
fasTo 5t A, SR Td USR 1 8, I7 6 JSD Bl @ Bl § | Yaeuasty siefene | fasma
ArTal, faspa vicaTea Aiorsll a fAsha g a1 9 aReN 1 1eddd Bl Bl B

6. ™ UE (Profit Management)— TGAA® BHI B IJATIAT 1 HHM B ST A I Sl B
FrePIed # BH B AHAT BT AGT AN B AYR TR B T | A AFM T ATl R R Fea
2| AN AT AT 3MP HRSBI | 1A Bt &1 o 4 g8 e At v & forg sm=aRe 8 §
T2 B el B AR & araravvr # fafi= srgAEl Td smensit W BRf FRelt ¥ 1 gwfog |
F1 AT Ta gave Yaeaatd 31feva &1 U Aequl Ud Sifed Bl B | $9@ ITTd ot deeeht
RT3, o1 e, oy e fafdal o au—fa=se fave (Break-even analysis),clTH—HTA
TN T =0T @1 sreae fasan s 1

7. Yoil ¥a= (Capital Management)— SIS HHI B FHIEAT W Yot &1 A= s g
g | Yon fafaies wwedl ol 3 @ sk 9 R R &N ikl © den ) 3R S U9 AR
fafaior w= 29 @ are FAofal o arow gRafda w1 9ga Hfe &ar 71 3 fvfy wafe R ® &
5 O § | yaeel SR | Yol uaw 9gd Aedyul | S9H ol @t A, Tolt IR drv—3aa
Jen fafi=r uRaiersh #§ & Swaa aRarern a1 uRaisie &1 gma |ftafera g 2

(B) HSHI IRTIRA &t wopfa
(Nature of Managerial Economics)
T RfIRA o UHfa & R | g I i a1 J1eadE SRl B9 §

®) T ISHDI st Uw faw § ?
Q) T YIIHII 1AA TP bl © ?
T) T YD1 iR aR<fas fasm= ' an sneeiers fasm= ?

(C) T IR 5t
(Limitations of Managerial Economics)
9 g W Aefored 2|
1) anfefe fharent &1 e |
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2) anfefe fAam wu fAfded 2 €1

4. &H @1 ST
(Objectives of Firm)

% (Firms)— R 3 ‘BH’ o1 Pl SIES B TARdt & w9 H TN fan S 21 avgaii 3R dansii
% ST Bl fvfa ga w g1 forn et 71 g9 forg, a8 Swured @ Al @1 g el § iR 9
@A B FEE <Nt 2 1 o’ gR S1ul srawasdisi 31 agfc @ forg aRar avgaii 3R daisii &1 STar
B & S TR B A HAM D o avgaii iR Aaisii b1 Swared Feh §1 B T H ol iR adwie
&, wnfia €

1) AT SrfSHaHBROT

2) faspa srfdpaa®ERr

3) e SMfaHaHBRI

4) e sifwaHDHRoT

5) YA fdwmaHHRT
5. o figra @on yewe Rgr

(Economic Theory & Managerial Theory)

W P Y S A AfAGTABRUI TET B | Ry MAFaR Agofasd THI01 Gl & 30 Sl Bt AR Adhd
T § O A s, IereA siffwaa v, IuAR sifddmaraun, 3nfe |
1 9 & sfwawa g, iR 9/ &1 fasa sfiears Rigr | w4 & fafi= Steal &1 uee a5 B
3 fAf¥adaar o) srarensll & sr=rid wEl # Avfgavor ufibar W fAaR a3 E, oafe saad e wd &
Ta—geria Rigia # AR IR AR & gui w9 @51 Rafaal o faar far oran 21 v & gaer—wadt oiR
yeyara gl 4 fafera &1 vewast fdas fRigr=a (Williamson's Managerial Discretion Theory)
Tt RigT=il # wE Rigra w1 e 21 59 3R H 5 Aeaqul gl a1 Seord faan o ve § o
¥ UPR & :
1) 4 AfAparHR Rigr
(Profit Maximisation Theory)
2) faferr == @1 ysruda faas Rigr<
(Williamson's Managerial Discretion Theory)
3) A &1 fAspa fwmaasrr Hed

(Baumol's Sales Maximisation Model)

o 3faHdY Rig

(Profit Maximisation Theory)

B B Ta—qD! RIgE H T Aaaiies BH $1 J& I a1 ATAPTADROT B | BH 399 ATl Bl
3P el & o9 98 I Al B A FIEH 8 (1) MC=MR 3R (2) MR a3 R 9 diedl g1 e
<l 31 AT g il A & O Scared 95t 3 AN W SuR 3nfded B # | I a8 wfdn ¥ o S



Price and Cosl

TTIHI feRA Bt B Td & 9

® U1 S & | A1EEl P YPE HA D 91 g0 7, o vaes 3t worgd ff wnfid 71 g uel
H, U8 IS9P M Il A HUR AR (residual) 3T &1 BH B 1w fATHBR0T B o1d B 59 UdR it
e fobar i1 Aepen 21

Maximum 7t (Q)

wiEl 1 (Q)=R(Q)-C(Q)
et T (Q) @ &, R (Q) amm, C (Q) ar 3R Q Sured & 3=t 715 soprsai|
SR gftfa ST WA W iR ar sifdidaeRn o gul i % SR UaifieR %9 S W) &R 8 |
gui gfaifian @& s=wfa e sfeawesvo

(Profit Maximisation under Competition)

gof afSaiffien & srria B e ScuTEDl # W Teb Bl ¥ 1 98 avg B Hifdbe Biud Bl yifad e B webelt
21 I8 BIFd - & drelt (price taker) 3R AE-ARNISS (quantity adjuster) Bl 8| 98 Ddel 99 WM dTelt
%] B IR ¥ fAvfg A A B, R a8 wifdie e w® 99 wad ¥ saforg gof ofdafian & srwfa w @
MR 9% dRTER BT 8§ AR T | MR a6 X—3181 & HAMIR 2idl § |®ifd ada aifde g1 Afdea ot s
& 3R BH I DI R ST aeg Bl A1 =i 71 59 FPR BH AJer | ekl & 5 MC=MR = AR (@F) |
< SfBTaBRYT arell BH B Agerd & 1.1 3 eI 71 2 Stel MR @36 @l MC a5 9gel fdg A W Pred
&1 T8 MC=MR & ¥ Pl QX1 Bl & IR I8 3ifrebead o &1 fag 7=l &

Fifd AP grg MCash -3 ¥&d1 @ MR T3h & | BH ® forg =g=a St OM

TSRS T8l & Rifds OM ¥ 31fd IUIed R BH STUedhd 1w o Il

A_Bg .o |l ©1 TReg OM, TR TP BH I IIIEd 9 PR <M | OM, IEH Bl
MR U8 WR T 9gl Aged @t a1 I G 81 9t g1 afd v OM, | Sifdie S

HA1 e § 1 9 1A Sor wSi F®ifd wge fag B & T Wi s

enue/Cost

A MC M, W T AT 98 I ¥ 1 39 UBR B 9N @ B M B @ W G921 OM,
D(AR)?IL" IdOTIed WR R A9 14l Dl AfApad Bl 2|
8 MA THINPR & IR Y BB

= > sation under Monopoly)

Output . ¥ BT U fAshall (311 SUES) BN TR THIAGR BH ¥ad S Bl ¥ | guforg s 7

M2 aive ) qreg B 2, 7 e 5 e e o) ol ol e
aﬁﬁ%lfﬁfaﬁ'ﬂ«"laﬂﬁm(pncemaker)ﬁ%ﬁﬁmmmiﬁﬁm
D [Affea $R Tl 31 IRy S0 37 I8 el fob I8 DI 3iR Seare ot
A1 <1 8 AfFerd SR At ©1 98 <1 A A U 919 BR Gl 2| A BH
3T I WR PI G oiell 8, Tl SAD! DA DI SHDI avg DY Afbe ART e
TRa et 31 steran, afd a8 oo avg ot oiva ARFa @l &, @S9
I B ¥R 39 9 A FuilRa e & & Sudie 9@ #na W axg #
feberit A @ | Rerfdl o 6t 81, TPIfeR BH b1 AR Sged o i
I BT HIAT 8 | THIABR B Bl A Bl I 5o

(1) MC = MR < AR (@), 3R (2) MR g @1 MC ap 919 @ ®rean 2

o 1.2 3 a9 3iffhad PR &1 Sared Wk OQ 3R o fddad o 3t diaa OP 1 afe OQ & afds
Scare faan S @ d MR & MC 3ifdiss 2nft qen o &1 R R | af? anma eiR w9 ot Rerfaan wm <@
@ BH B B IR Ieured TRaftia F9 @ forg HIF vicares 8 2 ¥ iR wH g # Bk 2
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N AfBaHeI Rigra &) neEAn

(Criticisms of Profit Maximisation Theory)
el 3 oy siffrpaaexu Rigra @t fA=fefda nuR R w1 =T $ &:

1. &t afAf¥=a (Profits uncertain)— 3ifSeaa v @ Rigr< & a8 A1 1 ® f6 w4 eu=
IAfAHTH a4 B ®WR B IR A FAf¥Fa 1 wg a1 999 afds e § w=ife 3 sma-mify sik wfas 4
B drell AFTdl @ 31} W UTe 81 € | 3ra: Bi @ fore aifaf¥aaan ot aRRufaai @ srafa srom el &
fPaH B qIH TG TE 2

2. AR "o | P dagar -l (No relevance to internal organisation)— &+ & 5
I Bl BH B AMIRSD TS A ATS! A1 WY wU H BIs AIGdl ol & | IR, B JaHd WE AR
TR 391 3P T Fxad B P afe S0 g & qarn ow a1t B & qifers &1 89 3R A1y e ifdean
& on waar g1 AR @ gaeel B deHai drRiasdl @ STl @ wU H BH @) g aRewfl o
g 3R I R g1 29 W TR B | ISP AT BHI P YD AT BH BT UR AN BH PR AR
FRIGII 9o S A P& B3 & | TieaRal & aga e o9 @ ufiae et srfarfzal e
<1fae 92 |l ol §1

3. guf s 1€t (No perfect knowledge)— if@@waw @ @t uReeusn g9 AFuen W= menRa
2 & @l wl B 7 Baat STt 3ot 3ifig 3T BT 9t ATl SiR T BT Wt gul S B ¥ uReg A
# %Al @ 39 aRRAfGE &1 wata s= 78 grar e s=rla 3@ a1 wcht €1 3fds | efdw = s+
I - NI 61 Ul 8l Fhdl 8 Afdb 9 9I9IR qi7 asp & 9R d Af¥=a =€ 81 \wad | 9 |1 ifAf¥eaan
2 gRRAfAT § Brf Bl 2 3R 39 ave AfAPaH a9 &1 RIgr< HaSIR 8, Hifd 39 g 9 a8 9 1
T 2 b wH R AW B IR ¥ [Afdea 2

4. sngufas yamor sraee (Empirical evidence vague)— @ siferdasasor 4R sgwrfaes sHon
I ¥ | 95 W ¥ ol Y T e SRed i A § 1 3y Bl 31 prf gan wifew g ® 5 3
HIA 1N GBIV B IR F TE Al § | ST G GRG0 iR gy 9 gkt ¥ 39 vl b
dY Bl B ITMAT gRT & dfed HIoR iR IREIes?] &1 fban I 21 9 e 319 a0 SR e
A fe ®fa T &1 ®ifE anyfie Bl § warfica o1 g | gafa g eoasvor (Separation) g €,
FAfTT Ih1 PRIBRUT ¥l Bl FfABdH HA B forw Tt fban Sram B

5. 5% MC 3R MR & IR § €t st (Firms do not know about MC and MR)-
IR ATTAIAS T | BH WA AR R WA SIRM B AR 3 e 7 Bt €1 aga W @ 5=
vl 9 aRRra & AR &1 3w Srum HiT SR I bl B IR F E ol § 1 IR BB 3 A 9N An
R @ IR | yafa g 1€ Bkt ¥ 1 7 3R e (Hall and Hitch) &1 yawifig 9= I erian & & wai
@ ! B AH AT AR WA= IR &1 $11F TEl 2 | 3R 9 SIFAM <7 drell et 79+ el 2 |
S . 9. @fda A S & Fa1 &, "I 9@ 3 & Wit Al w1 e i @ B st IR g
R B, THIATE IMAAT IS i § S TRE BIS JEaR MR &l 3@l O aRe I8 d@ <A1 fb Wit fenfai
P ST el 3R TTead TD A yRlen | AfApaw b U BT e g 1”

6. 3 arE &1 Agm arl B siffeam s @ (Principle of average cost maximises
profits)— gre 3R &9 A I8 o1 & ®H 31uA SrcudhTetis ol 31 sifdidad & & ferg MC ik MR @t
FAM BT 9 ar] T8 ¥l 81 iRy 3 Aefpra d ol B sifdead v #1 Seed v ¥ s9s forg
3 Wid AT 1 aF] A R AT B ia ar Fm ) At wit #1359 fam @ egeR, daa
= AVC + AFC + profit margin (S 9r™1=a AR | 10% BT 8) 39 IR, 14 JAHTHASH B &1 &=
I 3N N FRgH & nuR WR Fia Af¥ad wxan iR St diHa W e SauTes 9 R |
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7. Wif9w Rigia (Static theory)— &+ &1 wa-FnRid Rigia WfAe upfa o1 8| I= 3/
3rafdt srerar i srafd #t Mg (duration) & IR # & gaTar ¥ | a-FARA@ BH BT AHI-IRIA THH
IR @y w9y rafddl @1 B &1 Rl @) S AR A @dy forn S B1 g7 9 aiffeausvo Rigid
Pl 7St I 1 ar<a | Aol “Frera IR 9 "R iR B 21 s it @ b ki ve safd | Aok
fawell safdal @ Aol g1 gwifad @9 €, S 3w & ufdsg | fAofl 1 garfaa S99 1 59 R RefRan
P 19 - FenID Rigia gR1 Suen Ft TS B

8. IY-THIfeR B w® @] & (Not applicable to oligopoly firm)— area # snfdfw
figr=a # siffeaw @ o1 e guiaan uforh a1 veifder an gatert afarmes B @ forg 31 Ry
3T - THIYBR BH P HH U SHD! A=l & BRI 3 OIS &1 ™1 21 39 YbR 39 g d
sefenREal gR1 ot fafi=1 Seed oY 71T € 3 STu—UahIfeR a1 ff—uafier | & stk E1

9. faf=1 SR¥a (Varied objectives)— Ta—aaiaa! Bl 3R snyFe A & STwi & 9
fa=Ta1 31 IMYR 39 T2 A IAH Bl 2 b AfAhaH 19 &1 I3 ITHl & FdeR A NG g Safdh
anyfie A dRuRS! R garudl @ AeF—3rer YfAdT & BRI A SeeEl W ORe @ ¥ s
RIS ARG FY A YaD| Bl HRIATE! W PIs J9G el ST | 1932 & Y A Fef AR A9 7 Farn
b garerdl B ST IRYURBI A A= B | Taudl &) AfRBTH o U B A B vy L BN 9
% Bl FARYRDI Pl 9o 39 f2a § =il & | IRYRS Ja-Heh] U SAIE1 YHTG &l STl b Rifh S
FHHE B IR | g AR T8l el | AR IRURD B Pl aiffe 3 Job § SulRerd == |
AP | 39 THR NYFAS BH 0 MRS WA A Tl Ieeai 9 URa 8rit g1
g "Agarg (Its Assumptions)

o AfApaHBRY B Rigia fRefeafa araanst w sneRa @:

BH BT I ATl Bl AAHAH HAT & Wl BH B M IR ANT BT =R A4 & |
SRl i € wH 31 Tifersd B

IS B wier SR o < g3 iR RerR €1

ScIEH H dhtD o gE B

B UF Srdell, ol faured 3R W< avg &1 SIed B B |

D B IR a¥g Bt fhat A 9= o1 At @ g9HT BH Bl gul w19 g B
%4 B U A AR ARG B IR A Af¥Eadr | AeE R

T B dae Stefepra § € SET | A9 B Abell | TP § BHI BT I FHI T 2
W 31U Al &1 Sifdwase B HTd—fafiw (time horizon) # &<l 21
IUpTel AR Erefpra T F BH A Al BT AfABTHBROT BReil B

faferra &1 yeualy s Rigr<
(Williamson's Managerial Discretion Theory)
facaae 3 yegS I —SuaRia—3ifSwarur Aise &1 fder fhar g1 a8 vayaiy Rigrl 4 9 & § Sraan
Syafiar siffieawaven (utility maximisation) Rigra ¥ wed €1
TS1 INYP wHl H, FIRYRSI AR TEDI S TN AT—3TT W 81 & | IR—URS A [Faer =
fpaw ufiwel ared 8| Rl {6 afiean o wra fban o a@ | g8t 3R yewad 3a Suaifian Bri
H JAfSras o @ 3 oI dgeiall WR Wt &I < © 1 59 UBR YU | dad AUl 7 31fUg 39 wIh

D AT SR R R

—_
e
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P AT AR S W B OF a9 g § W wfa vEa 2| e fRAferms &1 Rigra yasuet @ Suaifian
& AfYPaH B A TG 8 o P e ) 81 a1/ g 921 S9d! A arelt 3 va fags - fAfeat w=
AR 21 “STel 9% Yoi IR | 919 SiR a¥g aTeiR § ufofian srquf 2, swforg gerue oo fade @ e
P I 3T eI Bl UTE B & 1”

UgYP Uh fadd 39 @ R 9 SYAIRE urag wxd 21 39 fou fAaawas =g wrafawarsi
(expenses preference) @1 €RN B YA PRl © | FHBT A 2 & "yaes, o4 & G Fuifaa i
Pl S Hal W IS I P & g o4 I @fha AR | BRI SO €, TN $Ra Agfee I
21" fYpas STAFAT & U ST B U BRA B foI Yawere BHl & FH1EEl Bl 99 IR 9 2o f[Ader
[

1. Y T TP GAT ST I+ g1 aredl &1 3ifd T &I Hew iy Bl & Fifd sad
TS Pl Sftd o0, 3ifdd ufdw iR st gRen MR g1 Saue] R 6 a1 S ERI @ o 71

2. 319N ST P MfHTH H B forg Tawee v dsfal o1 [t afea T7m, Ft 1R, Fw
B, HHARA] B forg 3 JRAUTT g™ S 3 a1 o[ 7 | faferw s 7 & =33 @1 ‘gawE - Rifder
(management slack — M) AT &1

3. yg=h A A9 v © g 3rar S ¥ gRASH1 S96! 9l 8 9= favnd a1 & forn

"fad@1ei= w19 (discreationary funds) 99T aTed & | fadwrehi| ey sierar Aden (D) gz weht @ < & &=
IIRYRBI P ATHE 31 & 915 BH & Y9 [{g=01 & o yevees & a9y =< 7

3N UBR Ya-HF b1 SRl baa Ao &

U=£(S, M, D)
Fg U SYAIffian wed 8, S e g §, M ys=F—Rif¥ear ik D faaenia ffaw g1 3 fAoly ==
(S, M, D) &M (positive) STAMIGT Y& HA & AR BH [T 39 T4 S >0, M >0, D > 0 ufdaer ot ot
= gt B 1 faferrs gz wren & a5 s Wi Suaifian &1 Ram ar @ 81 safeg o9 S, M3iR
DY d 9 g 3t 9l 8, O 9 vaus B SyAfar 3t uidt 9 g 2 €1
@ 3, fafer = g (P) &1 SwreH (X), e (S) @ < 3R araraRyl 3t Rfd & we & vy 4
e & oY a8 |91 aRaeq IRmfier (E) @ean 2, arfd

P=f(X S, E)
Ig vy Aferad ufdesy ot val @ aefi= &

@) ¥ B Bl RUHS ST aredl AH1 -1 3 SP/SY < 0; (W) ITTH & 21 | BH & avg & A1 qe
# werEar fAerd & §P/6S <0an (1) A uRad IRmier EH 9 fg 3 9/ gt &:- SP/SE >0

J Y g € f6 X & forg 71 P& A1 o AR | 9EfRd 8, R S 3R Ed A1 g9d AR |
[EfEd 81 ST 91 9l 8, A S 3R WP R 47 it 9231 Sl BH &5 ARTEl D1 g1 <91, 3R yRumaawy
HId 97 3R faeme: |

3 died B yaRe w4 31 & forg, fafermma aR A= ueR & ol & o 8 arafds, Reifes,
~gAdH 3MMaegDh <MY, 3R fad@ef= (discreationary) a1 afd R = revenue, C = total production costs 3%
T = taxes, dl gR<fde o,

r,.=R-C-S
Ife ydeTeHd 3R (M) Pl aR<fde om¥l | =el & S a1 ure 8 &, Ruffes o,



o Profits

TTIHI feRA Bt B Td & 13
T,=n,-M=R-C-S-M

AT AP A, T, < a1 D T8 A1 D1 FATH KR & Sl IAREIes™ Pl a1 B a1feyq i
4 B & IRI Pl AU U9 Y@ G | faderefia oy (D) A B & S UEHd B IR DR AR RSeS| Bl

D=mn,-7 -7

0

faferaw @ Sy sifSeanevu Afed @ o gRT a<p &1 @ forn, WRaa @ forw g w= forn sman
gfeb

W =f (S, D)

aifds faardis el (D) 1 gdd 3181 IR 3R e Y (S) &1 &faw 31e1 W o 1.3 9= |Adn /= g1 FC
[T I5F § Sl JaEE P 9T D 3R S S [N Bl 9 81 9 A9—T®, 96 ot FEd €1 UU, 3R
UU, 9% Y94d & SISl 9% & Sl D3R S & WA & R €1 919 89 ari—ers a% ) g F9
R B R A FIA &, A 19 IR WIH 2 I 984 § o9 96 & fag P uigam onen @1 v S forg
P a4 SifdhaAmRor &1 fawg 2, WSPWWHWW%WOSWW%QW%IWWW
A T4 Bl § 9d Haud Bl Seaad a6 UU,, iR FC b
Th g B Mg ™ wel avd E1 39 g M
TEYP B IWIA Aftpad 8 SRl g1 e
OD = (S, M) JfSawexor i SP A &¥ §, R TP
qiR$fA® (emoluments) OS , st 81 Srell & | faferrra=
IE g & fob R, @mEaiie Rafaal 3§ aRacd= snfe are
[T T36 Dl T HRas geead e fag, sk e i M|

7]
u B RBIe R Fhd 21 sl YPR wIh , IHB qiksifis,
P M IREIeS] & ol H gRadH 3nfe ged ST Boq &t
u, pfa aRafda wva geaq Rufd #1 Rive & |3 21
| c.
e S S -

1

|q|3t3ﬁ§z%ermﬂr%sqquum SifSpaamRu Rigral &1 3M® YHvi gRT 99eiH fhar @ o S disd & |1y

A A ER 2| 59 PR IS RIgr=<1 sMgufds AR 4 3 yausia gl &1 gor 4 a1
GRS
Ig died 99d B fApa—3ifaaasvo Rigr A f 9 2, wifd I8 99« & Rigr<i 4 91T o1 aral J<al
o1 f S B 21 A9a B are fAferm T Qg IfdeaHdRu B U Tahd AueUs TE Jdr dfcd
YGYP P1 Th A AT & o W IR SHS! 3 Bl e[ Sl 96 | Ig ARAT A aRdfded 2|

fr, faferaaa & wtsa 3 @ SifSpaasRUl dis B ga | ST 3ifd IR B iR @9 $9 8 &
Raties 7 ag Twfn ¢ & Rfermaaa &1 Atea gui seran g wfodifian & Rafaal § amm=a e
JfAHTHHRYT Hiea & TRATN B JRIEAT = |

T BRI

(Its Weaknesses)

R 39 AlSd B FH YRUIHAS B F



14 DI i
v, RIS ae sram |Wwredl s 3 ol & YR B W & Bl B |

fadaR, 98 M—e% WAy | ufd@y (constraint) B N H 3B V&1 &, ST fb HHIIAT a5b B BT
g1 e T B

TR, I8 SYAIRICT 936 § ©IH SR Yagd & RSB P 3HgT B a1 8| 39 ISR Yaud b IR—nid®
3R nff ol d1 e 39 | SUAFI Bo IRU< 99 Sl 81 39 BfSArsal B H—Imr (three
dimensional) for &RT X o 1 |&hanl & | WRg Ie favelwor @1 9ga wifea a=1 < |

IRR, T wisd rcufder) g fAivar iR sreufer Wl faer 78 &=ar 21

M @ BRI fb 39 TP (S o, {3, Sareq, 9 fy, e &) e iR afean snfissl 3R aRI R 2 )
e A AR B STARIE [ E S I W Aisd R T @ ¢ o Big ghRea aRuma 39 7 st @

a9d o1 Apa ftaHavu dfsd

(Baumol's Sales Maximisation Model)

o, A9 A SNTﬁWBusinessBehavioun Value and Growth (1967)ﬁﬁ?5&31ﬁﬁ'qmw IneRa wH
1 gD Rigr w*gd b 71 S9 fama sfdeaaesu @ I dfsal $ == 3t 8 & s disa
IR TR TATHF HSA | B9 Dael IS9P WIF Al D HUR Ul avg fasmo R, fam= @ wmer sk
ggavg Hisdil &1 faweryor H |

9@l A=A (Its Assumptions)

g died Aferfaa amaasi w analRa &

1. ®H o Th FHY Irafd WA R |

2. B SHPBIA | 3T o AT Pl AfABTH B BT Ie¥ WG © 9l S0 o gfkiagy (profit
constraint) ¥ 91eq E |

3. B BT GATH T4 ARy SHD IR B IR Hed & WY § afddifiarcrs IR @ AfRe fasan s g1
B FMABRITS § foRTd AN asp U-3Ngpfa & § SR 7R a6 19 3 31 1] B | 39 §ol aF
3R 3N g M RARTEE o & €

Hisd (The Model)

SMR®T A NP R Bl &t a- T A 9 A U P A fAspa fdwarsIor & ST &1 uIes Hen
£ 9a & INR, MYFE vl # waific SR AT=01 & ore & 9 |, a9t A W R, o fassa
JeTHR, Ydy® Ufaa 3R Fa 49 =red 1 36 BHl B WIS B & BRI, 9Fd A I8 <1 fb o e
GARY FEEDl | YV TR fh SAH1 aar fied a9 SH1 @, @ 9 SRR SR d, “gIR fasa A ffore
SR 9¢ T fhR, B 3T YU I SR d, "SSP fAsha 9¢ (a1 HH) 2 1” 30 ol & IR ¥ Iafe
914 P Al DA 91€ W fTAR & w9 H | o1 9 B JYAR, AT 3@l fampa sif¥panewon, 9 & am
SAfIPaIBRU, Al B AR FIER A A Wil 8 | IR YA€ P1 FDbIeie Td Srerprei 2 faspa
Stfereher w11 e & | fasha siffream dact wieE @ 6 ¢ afod wre f §1 s R @ uer | 98 e
T A B | IS IAFAR, TP B 30 fdshl B PR PI 950 Hew <ot & a1 {3l & o9 81 R 9ga fifda
BN T 1 Afe B @Y faenl w9 S URY 81 SR § @ S, e, den Ioi Aifde S a9 ueE R @l
TR 7€ B9 ¥ | 39D U faaR® SR U 3 avgait § Read o 98 B I €, 91 Sukw o
! a¥geill B T Tl ared § w@ifE g8 g | o @ A 21 wReg afk wd 9t At eifdes @ @ we



TR/TC/Profit

TTIHI feRA Bt B Td & 15
BT AMHR dadl & forage U sad oy 31fds 21

Tohel 9% B W dsd (Model with singal Product)— 3ifS@a fasa & aa &1 sifiuma sifewan g
AT B 31 3 It @t 3w Arel @1 fAwa T8 afew
Aife® faa (TR, Ser, ofe) 3 a g 7| fampa st am & fag
I 9 Wbl & STel WHINT AT 3R I 3R SRR 8K § | IRy
Ife 3q® M 91 fA1 T 91 19 B9 B Hifed JA 98 bl
T R IAR ®H 78 aret § f swa At fawa 98 o Ss9
FATH 14 B | AT AR | SR SifSeha Al | o o R
RAGH 19 BH B fapa iffwad w3t savasar g1 RuilRa
B ¥ 3R fAg 9 B & 3 f§ B Frew v@m @ fog )1 gz s 9
At # wu M @ forg W smavEs B €1 iR, 9 wH F e
faxiia sTavgwasi @ IR B3A & forg den IR Yol uR arrer
@ forg +ft St B B | 31T gATH AN U BH & Sfldmad o @
ufiey &1 $I A 1 A B IAFAR, "IAfTBTH AW Bacl 349
SUIE- W 9T 8T Siel | Pl ol $o1s @ axrax 2Rt srrfq a8l e ™ 3= 8 | 7 v @ ol
Afrmas o Aaw 9t W arT S wEE B @ e ol v okt 717 g% R 1.4 # Ramn
STet Sifdia BH OQ A SedTfed Feeh ¥ fora MC @ MR as P g W fe 81 ey s —sifdwam
BH 0Q, W IaTfed H¥ Sfef MR @36 ¥ ©

I @ s P o 1.5 # f@an T 8, 59 TC § @R a36 8, TR §A 37 asp, TP F o4 a5 el
MP AT ¥ 3Fal <14 Uiy ¥ 81 B9 TP a3 & Ga¥ &9 favg B $ IJHY SdEd Pl OQ ®R W
i ¥ | IR BH Bl S 30 fAsHa Y it HAT B 7, 7 b il B | ¥

c K 2, oef TR 9% @ T $91 fig TR el 3T KL stfiisem 2| 7 fasva sifdreaw
E L per SeTEs 0Q 9 3w ¥1 wReg fwa
TR 39+ gIRT 918 Bl ® (Sales maximisation is
B

it constraints) | A &1 fb =AW M9 WR
7 \S ' 81 OK Swures fassa sifdiwaw 8 s

|
| - — -5l M KSR R T8 5y o w | fawa
Q DK

Ip

< Outpul IS Bl I8 WR ST HRAT AMRT Y
@ nds TE B afed s IR SifirbaH A
Quantty —  _ OD SdIGH &1 WR 8, S8l gAaH i

DA BM) @ smm @ DE @ W @ @wa DE/OD (@
3R /gl STEH) TR AT &

IIUIAIPR BT NH Hise I Iardn € fdb fSepan faspa TR Swres OD 9 3iffihad Ami—Idaes 0Q ofrsT
TR 3R FFa 1P BN | A siftteam 3 SiFa B9 8 o1 HRYI I8 § [ o I Gen g Sared I
& S g, Safd o AfdHaw i fel SR Fol AT Bi 37Ue 9gd B g | A aiiforg fb oA 5 QB &1
TR & QI X1 &R i Qa1 97| 971 & IR, "afk <ad o & g &) B smaeds a9 3 sife
T oY AN 2, a1 fa I IfApaq B=A arel B U= PHHd BH BRA T2 Hifdd I 9o | 1Y 2 |

fasaq @ W Hied (Model with Advertising)— 3 @\ 9 I8 gurtan § & Ay sfdwaasxo @
It o4 ufdae W fasmas § gvraeiial a1 8 3R 39 YR B @ M &I gerar 1 = 1.6 3 fasma=
W g Bl AR 3181 W 3R Gl M, AR 3R 14 3ers el IR forg g &1 TR Gt M awb ¥l 45°
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¥G1 ADC fIsiT99 | 96 81 OC @ SRTER 31 NGl @ Tab RoR Af31 B ADC ash § /HT B=A | 84
Fel A4 g5p TP UTS Bl 8, Sl TR &% 3R 7C 56 B §d &1 =R & | MP <™ @19 "faae @ g1 a4
AfFTHHI B 0Q fasmua wR wd ¥R 3R $HH FA M OS (= QA) BRI T 3R, ™
gfiees MP fdan 89 R, fassa siffieasa=ur w3 OD fasimus R &/ ¥ 8iR §el 3™ OT (=DE) Sargt |
34 UBR, fAspa fraaeror B fAsimue IR & - ifdedd B | 31ffd 2 B ® (OD>00Q), 3R S
31 M BARN 21 (DE>QA), oY ufday WX MP WR | 314 fasha sifdhad ae- arelt v &1 3= fasimaq
I Bl ISM W Fad oY BN i deb fob oy ufddy S e L a1 2

R FEl @ | HWied (Model with Fixed Costs)— aiHel
B faspa—3nfaraaa~u BH a—3ifIaaaeor BH A e
qr<fae g, wife T8 ReR armEl 4 aRad=i @ guifad gt 8,
i1 b ar<ifde aaiie BE1 P IR ¥ IR S § | Ta-gert !
Y-3rfpaRYl Rigra I8 9 a1 ® & sreudra § Rer armEl
H gRaeHl § Ieured yIfad &l B g 1 Sarevned, Wi v W)
T e (lumpsum) R T A IHD DI 3R Ieare Ffad
T8 8| afed T' TP B BT ART AR SoT o7t | IRy el
IT g TP Pedll © [ AT T I A ReR A sreaepTat
# Fecil § 1 fasha SifSmaade B Ut avg @t T FergE
IR STEH

FH IR 3N A

R 17
¥ SR T ¥ el TP H 1 B 9% ¥ | A /L
fdres Y@ MP & Sl I8 &b Peall ¢ fb OQ, e 3 / 5
eBR ¥ B LATH M OM Aaehb T MR | A1 /
o fob WRPR LT el & aR1ER BH IR THYe H
A §, forat st o @b TP A & 3R TP, &R
Tl ST 2 3R B U1 I 0Q, A ¥ HX 0Q, 0 o o a\ \
M T BH AT A% DI DA BT W AR PR P Output TP TP
IUHIHIS Pl FRIART B M | AP T o IR & Bilgr.7
HRUT ReR A 98 | 14 AfAFawdH0T Iaures 0Q A HIE et =181 g B |

T 3R At FR oA faf¥re FR (Specific Tax) &FTH | <4
Ieb -1l 918 3R Rrge &R urewn, S b for 1.8 # g
g1 @ gfdey Y@ MP & 8 W, fassa sifdwawswor wH
319 I B 0Q, A T PR 0Q, &R M | Tg HIFd Bl Fal
2ft R B B SuMiTEel d TARd B S| AH-
JTIHTHDHROT B W 37T IEA Dl OQ H HH HRD 0Q, IR
M SR SN DA ge1 0 | Ry fasha iftieaHee B4 &
I § FH A-srfdmaneRl B9 A sen v B, 0,0,>00,

qgavg Hisd (Model with Multiproducts)— a1Fa 9 SeIin § fob STe1 %3 9gd avgu Sifed &=et g, faswpa
IABTHHI BH ANETTS Nl MR el | a9 @ 31 39 B 1.9 A w5 wan g, o1di avg X
1 &S 3181 W SR 9 Y Bl el & W AT T 2| PP, @p X 3R Y B @it W4l &l @aeh dRa

Profit
<

Prerfit



Sales Revenus
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& Wil U ReR 29 s | ARl A Srfad @t S |t 81 a5 R, R, 3R R, AH-31°F 36 & il TS
Th R X AR Y S Al WA A U ReR 3R <4 &1 PP SR R, @bl &1 93 fag T o sifreperas=on o
fag 21 7@ rm sfdpaudRu &1 fig ® wifs a8 Seea yred W9-3F M 9% R W Rerd § St PP, g
e Y U B A1 A WA B | $9 ISR, 1 TPR D BH T &l RO <l § od 9 T oIl 3R
A A | T B4l E 3R S fAega 1@ o & 3 4 g w2

@ forg ol & AfAFHaH wWR AR i B gATH wR (Sl A
gfiee) @ dH 3=k &1 YA HRN | 98 9 =R B ""FH-A™G - p
SNl BT B HE T | "3 TS T BH T Gl N P T
% forg fa<dt avg @ Scure 31 Fondl &, A B B AFH-ARY AR
2 g1 A 1 31l A= | ST BRAT MM D Bl g1 39
S99 TRE Iaed Irafed fasan s =nfey, foRm o sier sy «ft
T B B, T8 T Wdbd $al ¢ b fAma-sfiaanevor v | |
A WA AT HAHES ATl AR il W aw ARy, R g O oo a0 P —>
g AR [ I BT wR B W A" o Ry
Hied & fAfgartl srr@r Srsar (Implications or Superiority of the Model)- aa & fama-sifdmauaor
Hisel B Aewayul Akt ft & S 39 B & onv-fmaweRu Aisd W 9% TN E

L. faspa— SrfpaasRor BH i @) e AP fAspa B wraffear << 2 1 w@ifd a8 39 M 61
BT I Y HI § 9 AP MR I B &, Al Ig A1 AAGTADR0T B ) g1 9 HH

Good Y

e e 2 fb fampa-siasars o Sares sifte grm am—sifadadaion SR

PA
oD

sC 7 fean 81 R, Av-fsaERo B @ g H faspa-sifamanar B il
T fasmA wR 31fde g
12 HepTela P [Ruior & fi= 1t 3y 21 Jod 21 rcudta § 99 STe Jgrl

N P DI FSTHR ISR S Hhell & | IRy Sreabre 4, faspa-ifdmandor v

e A az e B B ¥ A1 98 W § 9 AT B v srEEreh g @ sfhf

1

Proft. _. . . .[@&R 3% M HHIT|

Aag110

FHB! MY (Its Criticisms)— a9 @ fApa-sifRFaasor
Aisd ¥ g5 gl §

1.  Aw-e (Rosenberg) A d9al g1 fasha 3ifdwaw o forg
<14 ey @ 3rreire ) B | et | Rig faan 2 bt e
& M gy 31 [Affea wu 9 e 337 71 531 I & 1o
aRRafia o g1 ot 1.10 ¥ fe@rn /i g1 o o R B B
faspa MM TN AR 3181 9R o forg g &1 R o ufdasy £
a4 ufdesy 4 9 Big W Q) A |4 | fSd o aren g
TG | SETER0T & AR TR, o1 WK POR A &} 3191 o /R P,
W B 31 JAferdAH & sirem | fiR, v & @ @ Py W |1 |3an
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B3R CH 9 B &l 3me&n C & fmm & smem F&bifé C o Ot st ekt &1 s v,
e Y@ R W D e E fa=geii #§ &1 E&l D @t smen sifaw & sem < ifde fasst &1 « R
B o e & Asd ¥ fasa ifdiwaw G <gATH 1 FANT P g 95 B ¥ | TG b A
ufdery @ 3% 9§, 3 939 Qs &) 9em & fon e = wd w= [y s

2. AYEE (Shepherd) & ITAR FAMASR B DI fbfdba AFT a3p F1 AHAT B gsal 21 AR fbap
PO TST 3 Al Hod IAFF R AN TP & SUEH WR R Al a1 | s9forg, g siffean s
Tl 3R 14 BT FA arelt A B S B A wR ) Swifed T8 wR @ W Ry
gIfh=1 3 guiian 8 f af? wH faft oft R @ IR-Fwa ufaafiar SR st afd, W wfds,
fasiom anfe 4 ora 2t @ A dued @ e M= 8 Wi 1 SareRune wid fasma—arfhandvor
Y fdsue 4R 3fAP Td el 8, A AP IS AT —3IfABaHDBRU BH | 3ffdh 2NN | T gl
& faspa-srfieaasx w1 @ 91 a% B fhe Ar—sifddaa®Yu BH fbe @ 215 R S|

3. gIfh=d 7 g9t B fb awa &1 fAeed vas fasha sifeaasal v v sifSaweat & |am=aaan
31fdre Ieafea iR fAsnfia Hvm, o™= 31 1fda & gAR, U faspa il sifde, w9 a1
HHM IS IR 18P, HH rE GHH A goie g9 [l g1 I8 DR Heraal ) FRIR 7 o
maﬁﬁamzﬁmuerjﬁﬂmﬂam (responsiveness) WX fA¥R e g1 T Frewd wHl gIRT daa
T %] JIUAT TGS B TH YU B Scured B forg

4. Tgavgell @ forg, v 9@ I § 6 3mSR A —sifmaHaver & e aRume g § 1 iRy
faferaa= 3 92 <uifan @ & fasha sfieausexor & emv—sifeaaeyo I g™ = 8 &1

5. 9 B Hisa Bl TP I Ffe T & fb I7 SewfIpr Bl Bl HiAa Bt IR iR 31 Ivan
HIT 2

6. PRI & AR, el BT I8 Hisd Jaclfdbd Alfbe faRensii, fod s a1 F1ol a7
Iafdal & forw Ira |41 6 I § W1 Sl 2, P ARAT BRA H B Bl 2

7. Iz died A bad dafde gfaaifiar afew AN srcnfderae B4 A dwfaa afaafar & w6t
A} S9&n Bear 2|

8. iR, PR & AR, disa g8 T8 qui © & 1@ S orel @it v faswsa st
g, DY A UT PR G BH SR I & dHa qay Rnfia T8 da gl

3 B & TEClE, SHH PIS AN e & A sifteawerur snyfe eaaiie fava # vl &1 e dewyul
Seed Bl

yeaig efarel 3 qar | e @ qifla

(Role and Responsibility of Managerial Economist in Business)

ygtd (Manager) & fore fRao (Planning) @ fAvias (decision) @1 ®Ri s w3 & wifd ami®
$h13al (Business Units) @1 3ifAeforaar @ aramaxor § &rf &=+ 81 § MIR® 92 91l "ged (Internal &
External Factors) 3ifAfeaaer &1 aramaxor U<t &=er g1 a9a (Price), S (Product), fdsmast (Advertisement)
e Wifd® fdaRur (Physical Distribution) P =ik Tl B r<id A fhar wiran ® s9a fawda s
Hedhl H WRPHR B [l (Govt—Policies) T H¥BA Td el AR (Cultural & Buyer Behaviour) 1 enfid
fan I B | 31 YaRY B ABTels WHSY, I IS T I A1 & YR wR Avfg o 2 )
YTHI 3eRA (Managerial Economist) 3ifAf¥araen & aramearer # aifdre Wl fAvfa o= qen wrdt [Aarem
HA | HERIAI TSI B | 3 T B8 AP & & Uuad il i eaar d sed yfe wa aila
R i 81 aaRe gerual H1 w8 Aok an sear Wi REieE w39 |7 geruata sieferedt s
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faftre draan den uRsgpa seforia fafdal @& gR1 9gqca Aa1 UM &3 €| T8t gawuata srefeme ot
faft=1 qfiersii va <Rl @1 siemaa fan &)
. yeua pRfurel @ aaa | e

(Role of a Managerial Economist in Business)

TR SRIEEE! BT U BRI AR $1 qEigHN o R Ta=pi B A8 (AR o den i [RaeE
HA H FEI1 UG Bl ¥ | TP AR Pl QY TARE B d TAIfAT HR I, 91el 9 T4 faciia sm=aRa
T | 91 Tl UR BH B gDl B Ag=I01 T B} R®ifd 3961 SgH BH @ 9} g1l ®1 3 9
QTA® qraraRol o1 fAHior a8 1 sr=aRe o< fd ft B & sr=x 84 &, A v P} sr=aRe fbanai
31a] PRIGT § B € 31d: $7 W BH B Ya=Hh] B (G701 Bl § | YD1 1A= Araaifis drararol
D ATAF TAT § AIAERVI & AT BH P W A8 AHRIN B H US=Hh] $ FERI ggar gl
aeHa el yarudl @ fRufa wrf gen Agiem | 71 YA srer wxan 71
1. faweias ot qfA®1 (Role as an analysist)- W@ &t 7131 3§ 9 fgan o+t o1 avgeli @t AR R v,
ok ¥ gfaafar @ geq a1 989 &) GRIEH1, WRGR B 9l ifaQdl a1 favawer s qen
RIS 3refqa=en &t o= ya Al &1 51H, AR =6 61 HIRN Aa=en RAee wfas | geq aren
g, 91 fa-fa 31 9 IR a2 MEd W AR Yuargde ge 3emEn geH @t §uiel s
Bl AFHR] AAW TGP ARG JG-4d Bl gl 8| SHSD IR Tawarata rfeme
ATIATAD AATEGROT MAAT g1 dedi AT I 3R, SR, SIS Bl A, ATIR b, ABRI
M, srristia ya fagi anfe &1 siegg= va fAveivor e gawerdl o1 3 Agwayqul fAuig &< #
GEESIR eI
2. e o g™ B B YfABT (Role as a Provider of Economic Information)- ufarf wai
PR UGB FfAAN 389 YD1 & BT 7| AMFAAAl 570 TR H TP Arfl 9gd
SYeTe] TE B
3. RS AT AT Bt YfAdT (Role as a Guide to Internal Problems)- Y-l siudeme
ga=udhl o fAferfaa wawsit & wwre= & forg Wewayet yfAw Rvmar 21 o o fhaeit & fawr
JeqEl T B e RuiRon, wenfia eman & Swar, fafam, dgae|
4. Pl @ Hpad a1 fAvawur 3t @@ (Role as a compiter & Analysist of data)- Ua-HIg
faf=1 anféfe favarwor &t Al & SuA @ sravasar ikt 2|
L. ufdart el $ e &1 faveyor w1
2. SUIEH PRIHH TG Al Aiferdisii &1 RuiRor &=
3. fafrar faecor g qafgams &=
4. Y Frat &1 enfde faveyor w1
5. ool sefaazensii @1 favayor e
6.

Fea i, faceh faffam, afefoa 3 faffkem, R, s9-9we nfe & w3 | 3
Tl B & dTel AIITaRYl AR qaiga |

7. faspa qatgame e

8. HINIIR AJeTv1 &=
9. Yoht uRdIerT &1 fawciyor &= |
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wRensil @& forg smw fafdre &Rt +ft & 21

2. el sefumel & Iife

(Responsibilities of a Managerial Economist)

YT oA (Managerial Economist) @ gl yawdi (Business Manager), SR®BR (Government)
AT 37 WRABH (Other Institutions) & UfA *ft fafa=1 <fiw @ 1 awfs gewuewt @1 Aok o= qen wid
RS P A Terudia SRfema ot fRien, ufRiervn den ogva & YR WR AP SRl Igan Tl
81 Ty I P FIGAYHD FF B ford smavds ¥ 6 9z svm = ol & wwst |

1. faeusi oo anfifes oo @ Sl @ Ay W

(Nexus between Specialists & Sources of Information)

g feE @1 1 99 @ 6 98 $H faRus dun wEe aa @ @ ft R wwme @ o
T B I HIT Pl G SUAS el B B | SHD wd AR Ta wal 3 A 1 art 2 € =nfe
TAT D ARA—1 SHPT VA Afdql A ¥ AT AT Sl S BRI | wfd fa9y &= @ fagvs
8| geuasig rfene 3 Gererar 39 a9 W RAfka 6 B 5 a7 s @ sra wed Wikl 9 ol @ s
TSR U< &R | e @AfRTTa G99 RT MEAgE® A6l TaN 9T 631 3 98 fba 3 g, S0 w®
I FEreral R Fe 21 a8 R aoft F o H aee § 999 e St uTe @ S 8 9
AP eI AHT T B |

2. ffFaRa (G w wgfta o™ A e @ 3 e
(Responsibility & Maintaining Adequate return on capital employed)

USHI Tl B IRE IE © b a8 a7 9us & S9e Fewr &1 uq Seed fAfFafoa ot w e
FHHMT B 21 Al g St Rien den ared snee & BRU M & Ui teeId € fRedivn M e T ®
AT T T Y-l P S B Il & A Yareasty sieferst 35t wH #§ yurasficrar e 8@ 9l 2, o : a8
T+ 9 Aa1 T8 & ABIgdD B Fhdl & OId I0P1 ¥4 B & ¢ [Fear & & awm 3§ o @91 & anfke|
IHBT TE BRI BH & A4 FAA Bl &A1 M F AL g 2

3. w4 ¥ SHe i@

(Responsibilities of the managerial Economist in the firm)

gaHI Jdemelt 31 u wew@yul YfAd v & forg g8 savas ' & uaey <iell | I Frl g
HEaYUl R U< PR o | A Ta7d Srell A S/ah! Aelle Td sl i FR=aR 91 T S9 S9anT fban s
2 Al 98 yuIaeie 371 W SR R bl 8 | YD Iad Harsti & a9 g fdd Fi B o 98 e fAarR
THD! TNl § 7 IGDHR STdh! S Iefl § T Oy 9 mrarit | |9zt 9 |

4. gailgae A e

(Responsibilities for Forecasting)

TaRIS JRfERA F1 1 IE & 5 a8 yewdl o ufaw @ W d vk ga i e a3 g awd
TEATFA IR R | iifd Faw @ e Fvka vd Ao widw § i @it € qen wfaw gga sifRea
BT | 3 YDA IR B forg Iz smavas © fb a8 qaigari & awa | 3 il 31 9981 | TP
SRl Bl | a9 Sfde Aeras Rig 81 Addl @ 9 98 S+ IRl Bl 38l aRE | wHsi a1 A |
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IRy R Rigra

(Fundamental Economic Concept)

o W= Suafien A
(Law of Equi-Marginal Utility)

TP SUHIRDT B! AMaePary R{fAd 2kl € Safe S | Wifad 2 €1 te Sudn! 3+ Hifad arem!,
A 3BT Fgfie T B ArEdn ¥ | GH-HH S Fem ot @ siffed agfe uw B @
I29 Bl WKT H AERIF BTl B | TP SYHIhT 370+ WA el | 39 W SAfdidpa |agfe ura e & @
IE AT M DI FARF TR # 59 YR died § fb ae wA | 21 3t TE R H G Se1s 9 94 H
1 A I S Suifiar ure @1 @)

1. R (Definitions)- WefA (Marshal) & IR, “afe faft =afda & o<1t WA =g & &1 o1
TR | AR S el B, 91 98 S9! fafi= v § 39 yeR diew B |l e | swa! W
IS F9H W@ 1”7

"If a person has a thing which he can put to several uses, he will distribute it anong these uses in such a
way that it has the same marginal utility in all. For if, it had a greater marginal utility in one use than in

another, he would gain by taking away some of it from the second use and applying it to the first.”

2. fam & fafdg M (Different Names of the Law)- S ™ &1 ®5 M1 3 gBR1 &l &1 o1 {3

1. fwaw agfe @1 AF9 (Law of Maximum Satisfaction)- ®ifd 0 faw @ weaan A
JYHITHT T T A AfAH Afee uT Ha g |

2. wfRemg &1 fAa9 (Law of Substitution)— Fifd Iuiad fftrwas d=jfie ar<d &= & forg &0
A giteTur arelt axg & I R Afidad WA gieTun areht avg ufoRenfia @wan & oik @9
6 PRI ST & 5d I {F S WA TR aRrex =18 8 Wl

3. ww-dra gieur @1 g (Law of Equi-Marginal Utility)— S9¥ieh1 3ifSeaw a<gfic ura
B B forg axgell o 79 9@ ufoRenfia &Ran & o9 9@ fb &R avg A fAem aren W giequ
RIR-TRMER Tl & S|

4. smgufcar &1 AW (Law of Proportionality)— 3mgfie srefemeit 54 faw @1 stguifaea &
fm @ 9M A i gERA §1 ST IFAR U Al Afban Afic 39 AHY U< Rl & 9
- aRgeil @ ura W g SHE BT @ U @ aRIER 8 Wi | 39 feAforfaa
U FRT W Uwe fhan o w@a

A TG P A1 gieT o | B Iy &l A= gt et P
AT ® B a%g Bl A1 -

MUof A  MUof B
Priccof A Priceof B

5. Rl A1 SR &1 Rigr<, Sudrel &1 Rigr, Aaafar o1 Rigr, 9/ o1 fi2da Rigr=
anfe |

9 A= STAfen R 3 SereRu 9 XERE gR1 aRaA:

IeTEvl (Example §RT)- 991 f& T IuHiael & U9 &2 34 & forg 7 w03 € o2 a8 ) avgell = =
HAT ATEd & Ig 399 9 forn & Uds avg & U Sb1E 31 Hod U wA1 B | SUHITT B Sl avgait

= and so on
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P fav= Sprzal A S Wara STAfiar ure kit ® SW diferar 1.11 9 f@man w &

et 1.11
TG B P ‘AT ‘B’ &Y
(R Sunfiar) (R Sunfiar)
1 32(1) 28 (2)
2 28 (3) 24 (4)
3 24 (5) 20 (6)
4 20 (7) 16
5 16 12
6 12 8

3. G g1 |

(Explanation by Diagram)

IS

Higrd 3vafua
AL

M

cEEF o x

] S

;. ;_T 3 4 5
Qikr.12

6

S

X

Aferat 1.11 A SUHGT B ‘A’ avg A1 ‘B’ a¥g W U 8
arelt Ari=a SUAsi @1 fawrn wn § 1 g arfers W
IR TR 99 & TR &R 3FTell SarS A Hed da
SYAR B weRia H¥lt g ©1 3T SN Bl I 7
0 39 3 IEG3I W 39 UPR 2 Fed & fb A i
|G 9 g | T8 T B o 9 A’ avg R 4 w9 d
‘B’ 9% WR 3 YU I P | IADI Fol ST (32 +28 +
24 +20) + (28+24+20) —176 SHTAT D aRTER RN |

9% 39 ARV B JUR 3 ffl UeR oTa+ qa1 Bl =g
BYP 39 ANfYp I gt g B Aper1 2|

i 92 ) g @l T 1.12 9 ft e R Gabd & | @ik
1.12 9§ 31 Y@M @i 18 § S A’ 91 ‘B’ avgell R Y& 2
B W ITE BN arell WHT=T SUARAie Pl daeele &1 ‘A’

TR W 4 HIC I B R GH B TRIER AT STAIRIT 91 eR)fl § 90 ‘B’ 9 R 3 70 & A W
FE & R1eR ¥ Suaifiian uret @it ¥ 1 GH 92 FE Hiar< STaifiait v ¥R & axrex & 91 21 &
A STARAN 20 & aRER 21 S Sen3ll A SRR AT STAIRA 9r< 89 4 & Suvia 31 i
|gfic ura grhl 21 AfS 39 A9 fob Il 399 %9 Bl 98 DR B 370 UPR | YT FI BT © IRA
8 ‘B’ Y A T vl RdbTeradra ‘A’ aRg] TR AP A7 Hal & <l Iudiadl Dl CDEF & &l &3 P aRIaR
Mt 91 GHU & sR1aR sifafRe @ e CDEF &1 &5%al GHU 9 31fdis ® 3ra: Suwian @t g

SYANIT B9 8 TR |

4. fAam A W (Assumptions of the Law )
T fam fA=ferma araaist & @ @R W fobarehier g &
: Syt faameiia gmoft gan & den sifdeas wgftc ar< S AT 2
2. IgTaT B 3 WAT Bl & RO a8 1o sawaaansii @t avgeli e Harsi uR =y Rl B
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3. g Bt Fen ey Bh F

4. gl A ure YR Bl 47191 S Wbl & QAT WA A& § <y fhar on weben w1
5. %0 ) W ST WA e R

6 STl o S T I o) Ay U A et 7

5 o-H Wi e seEn squiitea @ fFaw &1 &5 sear we

(Scope or Importance of Law of Equi-Marginal Utility or Law of Proportionality)

J9-A=a SuAIfar fAaw sieran ufdRemas & Raw &1 snfife favayer § srcafde wew & safere ui. |refa
3wl 7, "ufoReds &1 Rigr snfdfe s=vur & ydd 87 | A g 2 |

"The theory of the principle of substitution extend over almost every field of economics enquiry".

e.g. SUNRT & &7 H, IS © & H, A @ &= |, fAaru @ &3 9 Jan wdsRe fAaru @ &3 9 sa®
T fhan e 2

AR AR a1 RIEr<
(Principal of Opportunity Cost)

MY i STavR NI @1 91RVT P Igd Hewd <d © | 9 URON B Yfiure e ggat SLamg. i+
399 G 'Pain Cost and Opportunity Cost' § 1894 # fasar o | Wﬂsﬂmaﬁﬂﬁl@ﬂﬂﬁiﬂ&ﬁllﬁ. Hrsc
(Prof. Knight) @1 Il 8 | I8 UIROT $9 HI-ACT UR MR § b srefarazen # Scurew @ Arq Wifag 8 &
IR forait avgl &0 ared € S wawt Ao 78 fasan s w1 s g9 9T Fen gedn 21 Al R ue
a¥g o1 IaareH faan S & o fft g avg &1 @ SR usW ) e & forg Afken @ af fafiRes
IR 39 & o gE BT § SR 59 g Al ¥ wdien o Avfa okl @ @) 99 fafifRes @ e @
T3 | 3 SES forg 9 9 @r a7 fafifRes @ o 9 @l @ forg @rr o= 7

1. AR AR b1 3ref
(Meaning of Opportunity Cost)

farstt i ] P} TR AN TP FI9S fAddeq 1 afera™ 21 (Opportunity cost is the cost of the next best
alternativeforegone) mahwa@ﬁﬁmmﬁﬁﬁqa@ﬁmaﬁmwmmm%a%ﬁmﬁnﬁ
TR Pl TR AN HEARN g1 “'X’ TR B TP DTS YT DI Bi AR AN 'Y’ I%g D I A=A 8RN
T ™M B TS ” HE A U fA9Y YR & #ifAw! &1 & .41 3R fibst 391 | &R 9ad 21 afe
ST T A 9F ¥ B Sw A Sl & Sdred B ™R BRAT UGS 37: 31, 3 STavR AR R
T fibsT B | 31N IR Bl debfedd T (Alternative Cost), BRIARYT 3T (Transfer Earning) 3fe ¥t &gt
S 2

2. IR AR ) 9y

(Defination of Opportunity Cost)

1. A & AR, "X— T Bl TP IHIE S~ B Bl IJqER AN Y axg ot a8 9101 B e &
R HIAT ISl B |

(The Opportunity cost of producing one unit of X— commodity is the amount of Y—commodity that must
be sacrificed)

2. 1. foraft & IgUR, "l WA & TAFT FA 6 IAER AR T avg B g8 9§ et &
TEd: R HIAT gl B 1
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e H BN U avg Bt AR AN BN ) avg & \d9s fadeq 1 @R (Next best alternative forgone)
BH 21 SeERYl & ford A fTY o @a § A € @ R 500

. BT g, 400 . B AEA FAT 300 F. B 3 I &A1 A1 Aehan

g <l SUES g BT YR PR 56 A H I & WU W 1G9

T 3Te] W S A S Wbl © | 37: g B fddeu aaa o

a1 21 fag W o1 W RQaea araa & 9 & sl sm@: A A

IR AR 400 . B =1de 811 300 3. B 3] el | gferg fait avg

H AR AN SHB WIS fadwed B sR1aR et 2|

3R AR H YARER (explicit) 3R s/@fed (implicit) IFT FHR Bt

Td Hag @he @ forg fg o ¥ 1 Swd weigdl SR I, Fed A,

fasrett, SuM, fasoq, uRaes oIk R @& & wnfia 1 safAfda arr

Jerfl RT3 HAEEET IR Warsll &1 IR (imputed) Hed &1 TR w1 #, W@HASK (self-employed) 3R
ot wnfa (self-owned) FTEM 3O e QAT dbfoud TRANT | Sl BHI Ahd A, d S AHRT AR
21 39 yoR Safifda Aorgdl, TH IR TSt H1 HaY W S AR, N SR T | B O T Serdt
39 3/, fAfeeT SR Yol &1 W@ WART 7 BRD TR DI SUR IR IA2AAT SAD Al H A UM<l B Ahadl
1| TR FAP1 Ig WATd el b dad f-ifed dARK & FaER ANE | i gl & 3R gRlkea o
99 A 81 Bt | ar<a |, fBd ft B F R A § w Wl M A fAwea (alternative forgone) AR
3 gffea srera safifa &, wmffa 8 1

¥@l I g1 e (Explanation through Diagram)- 3/@a¥R @RI @t 9Ron & = 1.13 9 S@res
|YTE1 a3 PP, ER1 2RAT &1 715 2| $9 95 & WA A W BH OL, 5/ 3R OK, Toit &1 5T deft 2|
Ife g8 L L, 3% s/ R S At @ A 99 KK, Goft &1 @R 61 US| $9 ISR L L, 39 &} 3/aeR
AN KK, Goft @5t A 21

3. 3991 d8d (Its Importance)

TR AN B YN BT A AT A g AR B 8 | AEH-Diwai & (uiRor § a8 ang erit €1
IUHIT 3R ArdoifAe a1 #§ W 39T FaER fBar o |adar 21 REH 2w @) are 98 39 & SN @ldien
A faeneft @ afed Y& e 21 99 @ forg, SRR &) daedt & arE ArRel @ o E e |
BT ST & | AR, AR AN DI B T &) ARAT B & Fifh aegQ AR AEH JATG oo &, STl
Jepfeae TN fasan ST 2 3R sHforg S9at b 2Kl 71 afd SH@ agRal 81 A W fawed w7et g e
T e wig, s¥afert A1 € AR or T 3R A1 & Ha Brft

4. 3 f&m aFRd @i ?z\ﬁ Tl &’ AR (Incremental Costs & Sunk Costs)

9 f&% M @RKRE (Incremental Costs)— 19 T %H 39+ g fbamel @ W sirar yafa § aRasd=
Fel & 99 IEH ol ARG @R It & S 9 fEH A Fed €1 SR @ forw ue wH @ Swred
PRSP 4 fHN 73 avg B WA PR, RN 994 S R_AE R T3 T4 @RI, 1@ gaford faawor & wregw
Pl 95, I9 TG AN A e 3fde e R S 9 fEAH AR B | TS BH B R0 B THY
g f&a™ ArTdl @1 e E SodT 21 39 ANl &1 U9 o @it S g ® o9 il gdiRufa g @
fopanail § aRad= \ren o <=1 |1

R ARRE (Sunk Costs)— I @ Bkt & oM wR arawafAs ik o gofa sierar Wk 4 aRad= &1 &S
YT e ISl 2 | Araiide fharsti o1 s f wR & T 2, <O ara sl B @ g9 @ 21 R ara
P TG BT ISTENY & B

A e
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vty ot g fagmm arml qen SRR armEl § de S S W S Aeayul B @ w9 fAafis e
®1 Geaih B3 8 | fafa= faweul 7 a fgwm e - 2l € oafs =it o ur: gdag o+t <=<i
§ a2 R A Recs w1 g1 o
Assignment — 1
A)  fS agaRreTe we: (R s ae ae)
1 T efTIRE W 3T o1 e ©
2 gt srfemra @ uRufa #ifsg |
3. HIg e o5 WA qarsv|
4, wH F1 3k we P |
5 1 AfPaHBR B Rigra fb Araaiel @R snaRa 21 f=gl i argansil &1 quiq FifSm |
6 e o1 fAsha siftwaasvor fa Araansil w snalRa 7
7. Mc Nair & Meriam @1 9RYTST 2gerd ?ﬁﬁl'ql
B) OYRIHS U (U9 3@ A W)
1. Ter feIRE @ & W AT b1 W ©
2, TIP3 BT quia BT |
3. anfefe fawervor o5t snfdfes armht @ 2|
C) fEurs wed (15 3P a1 ¥ )
1. wauatg srefenes o1 3ref don fava Wl aEy |
2. wH o1 3ef g 1 B AL g

3. A w fRueht #Hifome
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